




Vision
The most proactive, dynamic and sustainable Food 
Production System in Canada.  Consumer Focused, Value 
Chain Driven.  

Mission
Work with the value chain to optimize efficiency and delivery 
to consumers;
Engage stakeholders to gain their trust and confidence;
Strengthen our Social Licence; and Implement policy in a 
timely manner.  
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REPORT FROM 
THE BCCMB
During the calendar year 2012, British Columbia’s 332 chicken 
growers produced 211 million kilograms (live weight) of chicken (an 
increase of 0.90% from last year).  For the year 2012, BC produced 
101.2% of its periodic allocation.  

During 2012 there were changes to the makeup of the Board.  Mr. 
John McComish’s appointment originally completed January 31, 
2012, was renewed by oIC # 291/12 on May 8, 2012 for a further 
term to September 30, 2013. The appointments of the Chair, Ms. 
Daphne Stancil and Board Member Mr. Greg Gauthier were extended 
to continue until September 30, 2013 by oIC # 291/12.  Mr. Derek 
Janzen was elected for a 3 year term until March 31, 2015.  Elected 
Board member, Mr. Rick Thiessen’s term continues until March 
2013.  He indicated on December 5, 2012 that he will not seek re-
election to the Board.  
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Back row (Left to Right) Rick Thiessen, Greg Gauthier.  
Front Row (Left to Right) Derek Janzen, Daphne Stancil, John McComish. 

The Board held its 50th anniversary celebration (1961—2011) on March 8, 2012 
at the Ramada Inn and Conference Center in Abbotsford, with guest speaker 
Mr. John Furlong, CEo of the 2010 Vancouver olympics organizing Committee 
(VAnoC).  It was well attended by industry past and present; a great success!

BCCMB  REPORT continued
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Vancouver Island Region Incentive Quota Issuance:

Following concerted attempts to incent, through 
lottery, production on Vancouver Island, the BCCMB 
moved to a fast track process recognizing that the 
lottery failed to provide the necessary producers 
to support the Vancouver Island processor.  Lack 
of chicken supply continued to be a threat to 
Vancouver Island industry viability.  The Board 
in 2011 in an attempt to stop the apparent 
haemorrhage of supply of Vancouver Island, after 
considering a multitude of options, determined that 
a total of 119,088 kilograms of new incentive quota 
was required to fulfill Island Farmhouse Poultry’s 
Processor Assurance of Supply with quota that is 
dedicated to Vancouver Island.  After consultation 
with Island Farmhouse Poultry, Vancouver Island 
chicken growers, the BCCGA and PPPABC through 
the auspices of the PPAC, the incentive quota was 
offered to 12 existing growers on Vancouver Island 
in lots of 9924 kg live weight per 8-week cycle.  At 
the January 28, 2012 deadline for acceptance, ten 
of the twelve growers have accepted the offer and 
all of the conditions attached to the offer which 
include:

•	 The new incentive quota is tied to Vancouver 
Island as long as there is an active processing 
plant in the region.  It may not be transferred to 
a different region.  

•	 new incentive quota is subject to Part 35 
Quota Transfer Assessment of the August 26, 
2011 BCCMB General orders.

•	 Growers have until January 28, 2013 to 
provide additional space to accommodate 
a portion or the entire issuance of incentive 
quota. 

•	 Growers are not permitted to apply to change 
processors unless by mutual agreement 
between grower and current processor 
and new processor or by exceptional 
circumstances as permitted by the Board.  

•	 Growers can transfer existing quota to make 
room for the new incentive quota, but existing 
quota would have to be transferred before any 
of the new incentive quota would be issued.  

•	 Growers may be required to supply chicken 
to IFP in excess of their incentive quota, to a 
maximum additional amount of 22,500 kg on 
the shipping dates as required and specified 
by the processor.  

•	 on acceptance of any amount of the 
incentive quota by a grower the financial 
assistance provided by the Board for the cost 
of BC Ferries transportation of chicken not 
processed on Vancouver Island will cease 
effective with the start of quota period A-118 
(June 16, 2013).  This includes the elimination 
of the current subsidy from Gabriola Island to 
Vancouver Island. 

This program was not funded under the BCCMB 
new Entrant Program for Growers, but under the 
provisions of Section 5.01 of the British Columbia 
Chicken Marketing Scheme (1961) which states:  
Despite section 4.01, the board must not permit a 
disposition or transfer of quota issued to a person 
to produce regulated product on Vancouver Island 
to any area of the Province other than Vancouver 
Island unless the board sets aside quota exclusively 
for the purposes of the production of the regulated 
product on Vancouver Island in an amount equal 
to the amount the board permits disposed of or 
transferred off Vancouver Island.  Since this section 
was added to the Scheme in 2000, in excess of two 
million kilograms of quota per eight week cycle has 
been transferred from Vancouver Island to other 
regions of the Province.

BCCMB  REPORT continued
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Ferry Freight Subsidy:
Effective with quota period A-118 (commencing June 23, 2013) the 
Board will discontinue the financial assistance previously provided 
to Vancouver Island growers for product transported from Vancouver 
Island and Gabriola Island for processing on the lower mainland.  The 
elimination of the subsidy will also apply to product transported from 
Gabriola Island to Vancouver Island for processing.  This decision remains 
in effect unless ordered or varied by BCFIRB. 

BCCMB  REPORT continued
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Appeals:
The Board participated in five appeals of its decisions 
in the year 2012.  Full decisions can be found at the 

BCCMB website at www.bcchicken.ca 

A Vancouver Island grower appealed a decision of the 
Board denying his request for a production allotment 
for quota period A-109 claiming he retained 0.25 units 
or 0.50 kilograms live weight of quota.  The Board 
requested and was granted a summary dismissal 
including costs.  on May 30, 2012 FIRB found the 
appeal to be frivolous, vexatious, trivial and an abuse of 
process.  The Board was awarded costs in the amount 
of $500.00

A person appealed the decision of the Board to refuse 
to issue him a 2,000 bird permit he wished to locate on 
a property registered by the Board for use to a quota 
holder.  The FIRB panel ruled in favour of the BCCMB and 
dismissed the appeal on March 21, 2012.  

Two Interior new Entrant Growers (nEG) appealed 
a decision of the Board denying they be granted an 
exception to the requirement of the General orders 
limiting the number of nEG quotas to one per person or 
entity per property.  Additionally they appealed not being 
awarded additional broiler incentive quota similar to 
the award of additional broiler incentive quota in 2010 
to other new entrants in the Interior Region that had 
been part of the same lottery.  Both requests required 
a finding of special circumstances as the appeals were 
filed out of time, beyond the 30 day limit.  FIRB did not 
find special circumstances to grant an extension and 
the appeal was ruled out of time.  FIRB found there was 
no decision or determination with respect to the issue 
to appeal and that as there was no decision, it was not 
necessary to address the filing out of time.  

Several Lower Mainland growers appealed the fees and 
levies being paid by them are being used to fund the 
BC Chicken Growers Association, in what they consider 
to be a manner contrary to the intent of the BC Chicken 
Marketing Scheme (1961).  The BCCGA was granted 
full intervenor status, while the BC Poultry Association 
(BCPA) and the BC Dairy Association was granted 
limited intervenor status.  To date no decision has been 
rendered by FIRB.  

Four growers on Vancouver Island appealed the 
decision of the Board to end transportation cost relief to 
Vancouver Island growers effective with the acceptance 
of the oIC incentive quota of 9924 kg per 8-week cycle 
and the commencement of quota period A-118.  Top 
Shelf Feeds was granted limited intervenor status.  To 
date no decision has been rendered by FIRB. 

BCCMB  REPORT continued

New Entrant 
Growers:
To meet the needs of niche and regional processors, the 
BCCMB advertised in farm and local newspapers, and 
on the BCCMB website for Interior and Lower Mainland 
new entrant growers to fill the program’s waiting lists. 
The BC Council of Marketing Boards (CoMB) conducted 
a random draw on March 27, 2012 and selected 15 
applicants each for the Lower Mainland and Interior 
Regions.  
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Hatchery Margin Increase:
The BCCMB was given a directive by BCFIRB at the end of october 2011 with a requirement 
to deal with current pricing issues and questions arising between the BCCMB and BCBHEC.  
Since that time the Board has met on a number of separate occasions with the BCBHEC 
to discuss such matters as the Mou, live chicken premiums beyond the posted price and 
hatchery margins.  The Board also requested and received advice from the PPAC on the 
matter of hatchery margins.  The Board communicated with industry in joint communiqués 
and via the BCCMB Board reports updating growers on the progress being made and work 
being undertaken.  

Prior to period A-110 industry, the industry was informed by joint communiqué that the 2nd 
cent increase split was to be amended from 65%/35% to 75%/25%.  The reason for the 
change was that since the beginning of this process in october 2011, the BCBHEC has kept 
BCCMB advised of its progress regarding savings that have been realized since the first joint 
communiqué was sent to all chicken growers and hatching egg producers.  The spent fowl 
price has been increased by 10 cents per kilogram live weight, from 30 cents to 40 cents per 
kilogram.  The BCBHEC has advised that a change to an egg based allocation remains under 
consideration and is the subject of ongoing discussion with the hatchery sector.  

The Board on August 21, 2012 agreed to the verbal request of the BCBHEC to have the full 2 
cent hatchery margin increase factored into the Serecon Linkage effective with quota period 
A-113.  The Board came to this decision as currently 1.8 cents of the 2.0 cents was already 
included in the linkage via the cost savings mentioned above being realized by the BCBHEC 
through the fowl price increase.  

By joint communiqué, industry was informed that a graduated 2 cent increase 
in the hatchery margin would commence effective with quota period A-108 
(December 4, 2011) the first cent was added (being shared equally by chicken 
growers and hatching egg producers by increasing the day old broiler chick 
price ½ cent and decreasing the saleable chick price by ½ cent.  

The second cent was to be added to the first cent commencing in quota period 
A-110 (March 25, 2012), with the total 2 cents being split 65%/35% (chicken/
hatching eggs), with the full 2 cent margin increase not being directly included 
in the linkage calculations without further discussions between the BCBHEC 
and the BCCMB or until the linkage was fully updated.  The idea was that 
prior to inclusion in the linkage calculation, the BCBHEC would attempt to 
implement several programs to produce efficiencies and cost savings.  
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Stakeholder 
Engagement:
Leasing & Land ownership survey:
In early May 2012 a document was circulated to industry 
by the Board soliciting input on a number of issues 
including:

•	 The limitations of domestic leasing of allotment 
between growers.

•	 The leasing of land and facilities by quota 
holders as opposed to the current requirement 
of land ownership in fee simple.

•	 Multiple licences and quotas on a given title of 
land.  

There was no clear consensus for change resulting 
from the survey.  The Board reviewed the results with 
the BCCGA, PPPABC and the PPAC.  The Board after 
requesting additional input from the BCCGA on specific 
examples of succession planning through corporate 
structure decided to form a committee consisting 
of Mr. Derek Janzen, a BCCGA member and an 
accountant familiar with our industry.  The committee 
will report back to the Board in the new Year with a 
recommendation.  

on the matter of domestic leasing of quota without 
premises, the consensus of the Board was to not change 
the current policy contained with the General orders 
of being able to lease a maximum 50% of a grower’s 
allotment in a specific period.  

New Entrant Grower (NEG) survey:
The Board has undertaken a consultation process on 
the 2005 new Entrant Grower Program, requesting 
input on both the program itself and the methodology 
that is used to fund the program.  The Board is in the 
process of compiling and reviewing the input received.  
Any amendments to the BCCMB orders resulting from 
the survey and industry consultation will be circulated, 
posted on the BCCMB website, and reported in future 
additions of the monthly BCCMB Board reports.  

BC Broiler Hatching Egg Commission:
The BCCMB and BCBHEC have been instructed by FIRB 
to update the existing memorandum of agreement (from 
1995).  The two Boards have met several times and 
management has worked collaboratively to prepare a 
draft Mou.  It is the intention of the BCCMB Chair to 
complete this project early in 2013.  

Chicken Farmers of Canada:
Alberta Chicken Producers (ACP) on november 22, 2012 
gave notice to withdraw from the FPA.  The issue of 
differential growth continues to be discussed at length 
at CFC, with the view to obtaining a workable solution 
to be translated into amendments to the FPA or the CFC 
operating Agreement (if required) in the first quarter 
of the new Year.  Failure to achieve a solution may 
result in the imposition of a model as drafted by Farm 
Products Council of Canada (FPCC).  As per BCCMB’s 
new Strategic Plan BC’s goal is to work with provinces to 
develop a solution to the differential growth issue within 
the national Framework and to maximize BC’s share of 
the national allocation, by establishing a collaborative 
decision process.  More on this topic can be found in the 
section entitled “2012 CFC Report”.  
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Committee Activities:
Specialty Markets Advisory Committee (SMAC):
SMAC met monthly to discuss production levels, and negotiate pricing.  The Board has commenced 
engagement with the SMAC on the following topics requiring input:

•	 SMAC membership (PPAC observer)
•	 SMAC observer status on PPAC
•	 organic production

Pricing and Production Advisory Committee (PPAC):
PPAC has been given a renewed mandate from the Board at the end of 2012 requesting input on a number 
of issues categorized as:

•	 Domestic live pricing
•	 Premiums above posted live price
•	 Production movement limits
•	 notice to change processors
•	 PPAC membership
•	 PPAC observer on SMAC
•	 Specialty issues
•	 Differential growth

P 11

British Columbia Chicken Marketing Board

AnnuAL REPoRT

BCCMB  REPORT continued



•	 The CFC Animal Care program was made 
mandatory effective June 15, 2012 with 
growers having until December 31/12 to be 
certified.  

•	 How barn space is measured is now changed 
to inside measurements (excluding all service 
areas), and the maximum allowable density 
has increased to 32.5 kg live weight per square 
meter for mainstream chicken only.  

•	 The Mainstream pricing grid was amended 
effective with quota period A-111 after 
obtaining advice from the PPAC.  

•	 The Board made the CFC ACP a condition of 
licence and as a condition of restrictions on 
leases, transfers sales and relocation of quota.  

•	 The Board added a section to include rationale 
for a decision based on outcome based 
principles or SAFETI (Strategic, Accountable, 
Fair, Effective, Transparent, and Inclusive).  

Commodity and 
System Management:
General Orders updates:

The BCCMB General orders were last fully updated 
August 26, 2011.  Since that time amendments were 
circulated to industry in April and May 2012.  These 
amendments include:  

•	 The definition of specialty quota was amended 
to include Redbro chicken after fulsome 
discussion at the SMAC.  

•	 All nEG’s are now required to remain with 
the processor who signs their initial business 
plan for 3 years prior to requesting to switch 
processors, allowing for greater stability for 
processors.  

•	 The Board further clarified the section that a 
permit may not be combined with any class of 
quota, and cannot be grown on any premise or 
property that is currently registered with the 
Board for production of chicken.  

BCCMB  REPORT continued
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Social Licence 
and Leadership:
Environmental Issues:

BCCMB Inspectors are certified to assist growers 
in Environmental Farm planning, and continue to 
encourage growers to participate in the program.  

BCCMB funds the BC Chicken Growers’ 
Association (BCCGA) who fund BC Poultry 
Association (BCPA) who fund Sustainable 
Poultry Farming Group (SPFG) which deals with 
environmental issues.  

Strategic Planning:
The Board undertook in May of 2012 to create a new 
Strategic Plan, using an outside facilitator Mr. Brad Bond.  
The committee consisted of the Board, senior Board staff, 
a member of the BCBHEC, 2 members of the BCCGA, 
one large processor and one small specialty processor.  
After many meetings, the committee is satisfied with the 
completed documentation.  The Board at its December 
21, 2012 meeting approved the strategic plan, and work 
began to incorporate it into the 2013 operating budget and 
to devise a work-plan.  

It is the intention of the Board to present the plan to FIRB, 
then post the plan on the website and circulate the plan 
electronically to industry.  The Board will follow up with 
regional meetings to communicate the nuances of the 
plan to industry.  

A copy of the summary can be found contained within this 
annual report.

BCCMB  REPORT continued

P 13

British Columbia Chicken Marketing Board

AnnuAL REPoRT



Promotion:
one of the main target audiences for promotion and 
education was sponsoring Education in the Classroom 
“Take a Bite of BC” program.  This program expanded 
to 37 secondary school teaching kitchens in the 
Lower Mainland and Fraser Valley.  Each student 
was provided with an educational component into 
what goes into the production of chicken and had the 
opportunity to work with a fresh whole chicken. The 
information provided students and teachers with an 
accurate picture of the chicken industry in an effort to 
dispel myths and misconceptions.

once again, the Chicken Board sponsored the 
BC 4-H Group “Food for Thought” program in the 
summer of 2012. We featured the BC Chicken 
Growers Association “Poultry in Motion” trailer to 
give our young adults a better understanding of our 
commitment to animal care, food safety and nutrition.

2012 Operating 
Surplus:
At its Annual General Meeting held on May 24, 2012 
the BCCMB adopted its 2011 financial statements 
and declared an operating surplus in the amount 
of $927,158.00. These funds were distributed to 
growers in good standing on a pro-rata basis based 
on their shipments during the period of January 1 to 
December 31, 2011, and the cheques were mailed the 
week of June 3, 2012.  
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Closing:
on December 14, 2012 the BCCMB staff welcomed Kira neu as Part Time Receptionist/
Clerk to help cover the Maternity Leave of operations Coordinator Katie Lowe.  

Many thanks to Christine Rickson, Carol Blatz, Brian Hoven, Kathy Erickson, Katie Lowe, 
Yvonne Wallace, Mona Granfors, and Arlene oslie and Kira neu for their continued hard 
work and dedication.  

We welcome the advice and the support of the entire industry as we go forward.

Back row (Left to Right) Yvonne Wallace, Mona Granfors, Bill Vanderspek, Brian Hoven, Christine Rickson.  
Front Row (Left to Right) Carol Blatz, Kira Neu, Katie Lowe, Arlene Oslie.
Missing from photo:  Kathy Erickson.  

Respectfully submitted 
 

Daphne Stancil 
BOARD CHAIR 

Respectfully submitted 

Bill Vanderspek
GENERAL MANAGER
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Report from 

the PPAC
In 2012 with the pricing model still governed by the 
multi period agreement, PPAC turned to addressing other 
industry issues. In the spring adjustments to the Pricing 
Grid were accomplished with revenue neutrality. Adoption 
of the national standard for barn size determination 
caused some concerns relative to bird densities; however 
PPAC worked through this successfully concluding with a 
phased in implementation to be completed by December 
31, 2013. A small committee was also established to 
look at potential negative quality issues that could arise 
if increases in bird density were contemplated locally. 
Supply of birds continues to be topical and will be revisited 
conceptually in 2013 to determine if any opportunity to 
minimize general concerns is possible. Lastly, the BCCMB 
has requested an increased involvement by PPAC on 
issues other than Price and Production and PPAC will be 
reviewing this with the Board in the new Year.

Stuart Wilson
Chair, BC-PPAC
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Speciality Markets Advisory Committee 

SMAC
Annual Report 2012
I am happy to report that total Speciality Chicken production for 2012 has been 
excellent.  Total production has been approximately 6,385,477 kilograms.  Processors 
have reported that they have minimal inventories of product on hand.

We have had six meetings in 2012 and at each meeting we primarily had to deal with 
the problem of continued feed price increases.  The Processor and Grower members 
worked very well with each other to deal with this problem.  Processors found it more 
difficult as the year progressed to pass on the total price increases to their customers.  
We all look forward to feed price reduction in 2013.

After much discussion S.M.A.C. recommended to the Board that the current C.o.P. for 
speciality chicken be updated for feed and chick on a 16 week basis.  This was agreed 
to by the Board.
 
S.M.A.C. recommended that Serecon be asked to update the organic Chicken C.o.P. 
At our meeting in September we reviewed Serecon’s update and unanimously agreed 
to accept same.  We recommended this change to the Board.

My thanks to the Board for their support and acceptance of our recommendations and 
to the S.M.A.C. members for their continued dedication and hard work over the past 
year.

Armour Green
SMAC Chair
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2012 
REPORT FROM 

Chicken
Farmers 
of Canada
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2012 Report to 
Provinces
Antimicrobial Use

CFC, in conjunction with its industry 
stakeholders, continued its work on 
antimicrobial use and resistance 
throughout 2012. To this end, CFC 
was active in several areas including 
developing an industry strategy, initiating 
an industry working group, holding 
education sessions in each province, 
performing research, developing 
responsible use guidelines, examining 
antimicrobial availability and use, and 
collaborating with government agencies on 
surveillance and regulations. 

The industry strategy, which was finalized 
in 2012, has the objective of controlling, 
monitoring and reducing antimicrobial use 
in the chicken industry in order to preserve 
effective treatment options. The strategy 
was supported by the Animal nutrition 
Association of Canada, the Canadian 
Hatchery Federation, the Canadian 
Hatching Egg Producers, the Canadian 
Poultry and Egg Processors Council 
and the Canadian Association of Poultry 
Veterinarians. 

CFC also worked with the Canadian 
Integrated Program for Antimicrobial 
Resistance Surveillance (CIPARS) of the 
Public Health Agency of Canada to develop 
and implement an on-farm surveillance 
component that will monitor antibiotic 
usage and antibiotic resistance levels on 
Canadian chicken farms. This program will 
help to develop antimicrobial use baseline 
levels and to determine future antibiotic 
use and resistance policies.

Animal Care

CFC’s ACP is an auditable program 
designed to demonstrate the high level 
and standards of the Canadian chicken 
industry’s on-farm animal care. The 
program is based on the Canadian 
Recommended Code of Practice for the 
Care and Handling of Chickens, Turkeys 
and Breeders from Hatchery to Processing 
Plant. Farmers are audited annually 
to assess the implementation of the 
program and determine if the mandatory 
requirements of the program are being 
maintained.
In just three years, nearly 90% of farmers 
have received full audits and over 65% 
of farmers are certified on the program – 
this is a clear demonstration of Canadian 
chicken farmers’ commitment to the 
program. Additionally, the ACP has been 
made mandatory by 5 provincial boards 
(BC, AB, SK, MB, on).

To further demonstrate this commitment, 
CFC and all 10 provincial boards signed a 
memorandum of understanding (Mou) for 
the implementation and maintenance of 
the ACP at the CFC Directors meeting in 
Winnipeg, Manitoba. 

Animal Health

on the biosecurity front, CFC continues 
to participate in the Avian Biosecurity 
Advisory Council which is led by the 
Canadian Food Inspection Agency (CFIA). 
This council has previously developed 
national standards for on-farm producer 

biosecurity and has turned its attention to 
the poultry service industry. 

CFIA held consultations sessions with 
the service industry across Canada in 
2012 and will be looking to finalize the 
requirements through the Council in early 
2013. CFC will continue to be involved 
in the development and subsequent 
communication initiatives associated with 
these guidelines.

In terms of traceability, CFC continues to 
participate on the industry-government 
advisory council (35 members) on 
traceability. As the poultry industry’s 
traceability system has previously 
been deemed to meet government 
requirements, CFC’s focus has been 
on continuous improvement. CFC has 
focussed attention on formalizing current 
data-sharing agreements between 
provincial boards and governments.

Corporate Social 
Responsibility 

Throughout 2012, Chicken Farmers of 
Canada contributed more than $56,000 
to the ottawa Food Bank. In partnership 
with Quebec-based processor Exceldor, 
who was chosen following a call for bids, 
CFC provided $50,860 worth of frozen 
chicken products to the ottawa Food 
Bank via CFC’s Chicken Challenge food 
donation program. In addition, $2,034 
was collected through staff payroll 
donations, proceeds from the sale of old 
computers and matching CFC donations. 
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Finally, proceeds from the sale of chicken 
sandwiches and salads at CFC’s Great 
Canadian Chicken Barbecue and additional 
donations collected on Canada Day, 
totaling $3,306.87 were also given to the 
food bank. 

CFC contributed more than 
$25,000 to local food banks in 
72 ridings across Canada 
In April 2012, CFC launched its Everyone 
Wins With Canadian Chicken contest, 
in partnership with Maple Leaf Prime 
Chicken. The contest, a social media-
based campaign, received 72 MP entries, 
whose recipes were competing to help 
food banks across Canada. Winners of 
the contest received a donation for a food 
bank in their riding: First Prize: $10,000 
donation; Second Prize: $5,000 donation 
and Third Prize: $2,500 donation. The 
winners were Vic Toews, MB (Pesto 
Chicken Philly Melt); Sylvain Chicoine, 
QC (BBQ Canadian Chicken Sandwich) 
and olivia Chow, on (Chow-Style BBQ 
Sandwich). In recognition of the large 
number of MPs that participated in the 
contest, CFC made a further $100 donation 
per entry received to a food bank in each 
riding, as chosen by the MP, which resulted 
in another $7,200 in prizes.

Moustache Money for 
Movember
In 2012, Canada’s poultry and egg farmers 
challenged Minister Ritz to once again 
shave his moustache in support of prostate 
cancer awareness and men’s mental 
health. Back in 2011, Minister Gerry Ritz 
raised over $15,000 for prostate cancer 
research, with CFC and Board members 
donating more than $1,000. Campaign 
supporters included Chicken Farmers 
of Canada, Canadian Hatching Egg 

Producers, Egg Farmers of Canada and 
Turkey Farmers of Canada. The Minister’s 
Movember campaign raised $36,087 in 
donations and more than $50,000 over 
the past two years. His 2012 total ranked 
him 8th in Canada and 12th in the world, 
with CFC staff and Board members raising 
$2,000 towards his 2012 campaign. 

Outreach & Influences – 
Communications
CFC continues to place great emphasis 
on delivering quality education about the 
health attributes of chicken to consumers 
and health professionals. These outreach 
activities are carried out through the 
promotion of CFC’s online and print 
resources at health conferences and trade 
shows, and through social media. 

Here are some of the conferences and 
festivals that CFC attended or provided 
materials to:

•	 The national Women’s Show 
(Toronto and ottawa)

•	 The Good Food Festival (Toronto)
•	 Dietitians of Canada’s Annual 

Conference (Toronto)
•	 Canadian Diabetes Association 

Professional Conference 
(Vancouver)

•	 Canadian Foodservices 
Conference – The Future of Food 
in Healthcare (ottawa)

•	 national Capital Fit Day (ottawa)
•	 Provincial Family Studies 

Teachers Conference (nova 
Scotia) 

•	 Palliser Primary Care network 
“Diabetes Workshop,” (Medicine 
Hat) 

•	 4th annual Durham Diabetes Day 
(oshawa)

•	 Living Well with Diabetes 
Education Session (Red Lake) 

Nutritional Factsheet Series
CFC has been working closely with 
dietitians to enhance its two main sources 
of print material, namely its recipe booklet 
and nutritional factsheet series. 

In 2012 five of CFC’s existing factsheets 
were revised to update old, and bring forth 
new relevant, health information. Four 
factsheets were newly created, based on 
consumer health trends and drivers. These 
included:  

Issue #2 – Healthy Living for Women: It’s in 
Your Hands
Issue #10 – Men’s Health: Take Action & 
Make Healthy Choices
Issue #11 – Gluten-Free Eating
Issue #12 – The Ama-Zinc nutrient: 
Essential for Good Health

CFC now has 12 nutrition factsheets 
in the series, as well as a snack and 
beverage, and weekly food journal. These 
are useful clinical aids and educational 
tools for those looking to change their 
eating habits and achieve a healthier 
lifestyle. Registered dietitians and other 
health professionals have been ordering 
these patient resources in bulk throughout 
2012. The factsheets are also available for 
provincial boards and consumers to view 
or download through our Health Portal.  

Eat Right with chicken.ca cook 
booklet
In 2012 CFC created a new cook booklet 
entitled Eat Right with chicken.ca. The 
recipes inside provide reliable nutrient 
information and allow consumers to 
choose from healthy options for either 
regular diets or those that require lower 
fat, lower sugar, lower sodium, high fibre 
or gluten free meals. The booklet also 
contains information about CFC’s on-Farm 
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Food Safety and Animal Care Program, and 
invites consumers to find resources on our 
website, including the new Health Portal, 
recipes, food safety tips, weekly blogs, 
the monthly newsletter and the frequently 
asked questions page. Since the release of 
Eat Right with chicken.ca, the booklet has 
proven to be a popular resource for both 
health professionals and consumers. 

On-Farm Food Safety
CFC is a strong leader in on-farm food 
safety. This commitment is demonstrated 
to Canadian consumers by chicken farmers 
who have been applying CFC’s on-farm 
food safety assurance program (oFFSAP) 
on their farm for the last decade and by 
CFC’s progress in achieving full federal, 
provincial and territorial (FPT) government 
recognition for oFFSAP. 
 
Since beginning audits in 2001, CFC and 
the chicken industry have worked diligently 
to increase enrollment in the program. 
To date, close to 2,600 farmers (96% of 
producers) are certified under oFFSAP and 
are audited on an annual basis. In addition, 
9 provinces have developed enforcement 
mechanisms through regulations and 
policies. 

2012 marked a defining moment for CFC’s 
oFFSAP and for the FPT government 
recognition process. With the government 
requirements finalized, CFC embarked as 
the first commodity in Canada to undergo 
a 3rd party audit of the management of the 
oFFSAP with the objective of receiving full 
government recognition for the oFFSAP. 
CFC hired the Guelph Food Technology 
Centre to conduct the 3rd party audit. 
Audits occurred at the national office, 
three provincial board offices and on-farm 
to witness 12 audits over the course of 
August through to october. The 3rd party 
audit was a comprehensive review of 
the protocols, policies and procedures to 

determine CFC’s compliance with the 
government recognition requirements. 

Corrective actions that were assessed 
through the 3rd party audit process 
were minor in nature, and actions 
plans were initiated to resolve the 
non-conformances. CFC will be using 
the final audit report to request full 
FPT government recognition. CFC has 
submitted the request to the Canadian 
Food Inspection Agency and expects 
a decision in March 2013. CFC will 
be the first commodity in Canada to 
receive full recognition.

Government Relations 
In 2012 CFC’s Government Relations 
Strategy focused on increasing its 
lobbying activities and increasing 
relationships with MPs, Senators and 
key decisions makers.  

Joint Annual Reception
The four national poultry agencies, 
Chicken Farmers of Canada, Canadian 
Hatching Egg Producers, Egg Farmers 
of Canada and Turkey Farmers of 
Canada held their Joint Annual 
Reception on Wednesday March 21st 
at the Fairmont Château Laurier in 
downtown ottawa. The annual event 
drew countless stakeholders and 
industry members. The event marked 
the 40th anniversary of the Farm 
Products Agencies Act (FPAA) and 
included such notable attendees as: 
Laurent Pellerin, Chairman of Farm 
Products Council of Canada, Pierre 
Lemieux, MP and Parliamentary 
Secretary to the Minister of 
Agriculture, as well as ottawa Mayor, 
Jim Watson and other political and 
departmental officials. 

CFC Lobby Day
CFC held a Lobby Day in conjunction 
with the CFC Board of Director’s meeting 
on May 31st. The purpose of the Lobby 
Day was to build relationships with 
elected officials and advance CFC’s key 
priority issues. Participants met with 48 
Members of Parliament and Senators 
on a range of issues including: Supply 
Management, Trade, Import Tariffs, Food 
Safety, Antimicrobial Resistance, on-
Farm Food Safety and Animal Welfare. 

Poultry Research in 
Canada
This was an exciting year for the 
Canadian Poultry Research Centre (CPRC) 
as it launched its new sponsorship 
program in September 2012. CFC is one 
of the five founding members of CPRC 
and is proud to be involved with an 
organization that focuses on Canadian 
research for Canadian farmers. 

Aviagen Inc. was announced as the 
CPRC’s inaugural Platinum sponsor 
an event at the Poultry Research 
Centre (PRC), university of Alberta, 
on September 13th to unveil the new 
Research Sponsorship Program. The 
new program is designed to enhance 
the amount of industry research 
funding received from CPRC Member 
organizations, which is becoming more 
important as governments of different 
levels realign their funding as a result of 
budget pressures.

CPRC was established back in 2001 
with a mandate to create and implement 
programs for poultry research and 
development that address current 
and future industry needs. Jacob 
Middelkamp, from Alberta, is CFC’s 
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representative on the CPRC Board 
of Directors and is the current CPRC 
Chairman. 

To date, CPRC has allocated 
approximately $2.8 million to foster 
poultry research and these funds have 
been leveraged to over $13.1 million. 
Furthermore, CPRC is considering new 
projects worth $130,000 for matching 
funding and these could be leveraged for 
another $850,000.

International Trade
World Trade Organization
At the end of 2011, a WTo Ministerial 
Declaration called for the exploration of 
different negotiating approaches, the 
pursuit of an early harvest agreement 
and the continuation of work on the 
basis of the progress already made in 
the draft modalities. This was expected 
to spur progress but, by the end of 2012, 
nothing appreciable is to be reported. 
That means that once again, the focus 
of the international trade agenda shifted 
from the WTo to more focused bilateral 
and plurilateral talks during 2012.

The long duration of the DDA, and still no 
conclusion in sight, does little to impart 
any sense of urgency on WTo Members, 
and in fact they seem to have gone into 
hibernation instead. Rather than calling 
off the DDA, and accepting the failure 
that represents for the WTo, everyone 
has gone back to their own business. 
Too many issues remain and cover too 
many topics to expect any sudden and 
miraculous recoveries for the DDA in 
2013 either.

Bilateral and Multilateral
The Canadian government has repeated 
on many occasions that it is pursuing an 
aggressive trade agenda. The realization 

that the WTo was not going to be answer sought 
by many has led Canada to launch 13 bilateral 
and plurilateral trade negotiations with countries 
or regional groups such as European union, India 
and Japan to name a few, and with the Trans 
Pacific Partnership (TPP). While working hard to 
open markets on the world scene, the Canadian 
government has always been very clear in their 
support for the Canada’s poultry, dairy and egg 
farmers throughout all these trade initiatives.

The bilateral talks with Japan were officially 
launched in november and it will take some 
time before we approach the conclusion of an 
agreement which could be very significant for 
Canadian exports due to the scale of the Japanese 
economy. This initiative is especially important if 
Japan decides to stay away from the TPP. Japan 
has considered joining the plurilateral forum 
but the country is much divided on the potential 
benefits and it is very unclear at this point if they 
will join.
 
The Canada-Eu Comprehensive Economic and 
Trade Agreement (CETA) was an important focus 
during 2012 as it is getting very close to a final 
agreement. Very intense negotiations took place 
in the fall with a Canada-Eu ministerial meeting 
in november in Brussels where some progress 
was achieved, but not enough to reach a final 
agreement. on the agriculture front, Eu insists 
on greater concession on the recognition of 
geographic indicators for some of its products; 
names such as Feta cheese or Parma ham for 
example. They also are seeking an increase in 
access to the Canadian cheese market. From the 
Canadian side, the demands are mainly on getting 
significant access to the Eu market for Canadian 
beef and pork products. Developments should 
occur early in the new Year.

The other main note from 2012 was Canada’s 
acceptance into the TPP. This major trade initiative, 
which started as four countries, has grown to 
11 (Australia, Brunei Darussalam, Canada, Chile, 
Malaysia, Mexico, new Zealand, Peru, Singapore, 
united States and Vietnam) and pursues what 

is referred to as a “new century” 
agreement. Canada’s decision to join 
created major reactions in the media 
because it was assumed that this 
trade forum was so ambitious that all 
tariffs for all products would have to 
be eliminated, which is incompatible 
with the maintenance of supply 
management in Canada. 

Import Controls
With the increasing level of concerns 
over the Import to Re-export Program 
(IREP) volumes that exceeded 80 
million kilograms in 2011 and 
the difficulty associated with the 
verification of the compliance to 
the regulations, modifications were 
recommended in 2012.

The other main area of concern with 
import controls is the phenomenal 
growth in imports of spent fowl 
products. Because spent fowl 
is not subject to import control 
measures, some importers have 
used this circumvention measure to 
import spent fowl to be used in the 
manufacturing of processed products 
that can then be labeled as chicken 
products. This is a serious threat to 
our industry because it represents a 
loophole which displaces a significant 
amount of domestic production. 
Imports of spent fowl products 
exceeded 100 million kilograms 
in 2012, representing 10% of the 
Canadian chicken production. This is 
a considerable loss to the Canadian 
economy. 
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Production Statistics continued

Total Provincial Production (kilograms live weight)

Year Type Domestic Market Development Total 

2012 Mainstream  192,425,100  12,210,000  204,635,100 

Specialty  5,952,881  432,596  6,385,477 

Total  198,377,981  12,642,596  211,020,577 

2011 Mainstream  187,444,647  16,076,161  203,520,808 

Specialty  4,991,514  631,071  5,622,585 

Total  192,436,160  16,707,233  209,143,393 

In 2011 BC Produced 0.90% more than  in 2010

Provincial Quota Holdings 2012 (kgs live weight/cycle)

Lower Mainland Vancouver Island Interior Total

Growers Kilograms Growers Kilograms Growers Kilograms Growers % Kilograms %

Mainstream 240  26,618,770 16  523,153 42  3,082,440 298 89%  30,224,363 97%

Specialty 37  837,260 0  -   0  -   37 11%  837,260 3%

Total  277  27,456,030  16  523,153  42  3,082,440  335  31,061,623 

% 83% 88% 5% 2% 13% 10%

2,000 bird  
(annual)

Permit Holders
35 59 69 163

We have 332 Registered growers as 3 growers hold both Mainstream and Specialty Quota. 
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Levy Rates (cents/kg)

Province Provincial Levy CFC Levy Total Levy

BC 1.16 0.44 1.60

Alberta 1.16 0.44 1.60

Saskatchewan 1.41 0.44 1.85

Manitoba 1.30 0.44 1.74

Ontario 1.64 0.44 2.08

Quebec 1.37 0.44 1.81

NB 0.56 0.44 1.00

NS 0.95 0.44 1.39

PEI 1.00 0.44 1.44

NFLD 1.06 0.44 1.50

Source:  CFC effective December 30 2012

Provincial Production of Chicken 2010-2012
Production from Jan. 1 to Dec. 31, 2010  - 2012 (eviscerated weight)

Province 2012 2011 2010 11/10

B.C. 155,178,544 154,035,131 0.7% 152,718,658 0.9%

Alberta 92,911,883 92,085,649 0.9% 92,936,570 -0.9%

Saskatchewan 39,814,547 39,595,960 0.6% 39,854,382 -0.6%

Manitoba 43,423,111 42,286,745 2.7% 42,470,993 -0.4%

Western 331,328,085 328,003,485 1.0% 327,980,603 0.0%

Ontario 330,895,855 334,594,458 -1.1% 332,618,397 0.6%

Quebec 280,680,013 280,092,131 0.2% 281,191,035 -0.4%

Central 611,575,868 614,686,589 -0.5% 613,809,432 0.1%

New Brunswick 28,374,865 28,352,513 0.1% 27,785,230 2.0%

Nova Scotia 35,620,615 34,951,779 1.9% 34,732,312 0.6%

P.E.I. 3,679,897 3,738,339 -1.6% 3,675,381 1.7%

Newfoundland 13,852,978 13,412,621 3.3% 13,661,594 -1.8%

Atlantic 81,528,355 80,455,252 1.3% 79,854,517 0.8%

TOTAL 1,024,432,308 1,023,145,326 0.1% 1,021,644,552 0.1%

Production Statistics continued
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2012 BC Broiler Quota Marketing Periods 

amount of quota marketings going through licence agencies in 2012:

Period Start Date End Date Mainstream Quota Utilization

A-109 12-Jan-29 12-Mar-24 93.64%

A-110 12-Mar-25 12-May-19 97.96%

A-111 12-May-20 12-Jul-14 101.05%

A-112 12-Jul-15 12-Sep-08 99.36%

A-113 12-Sep-09 12-nov-03 100.18%

A-114 12-nov-04 12-Dec-29 90.40%

Mainstream Posted Live Price

Province A-109 A-110 A-111 A-112 A-113 A-114 A-115 Difference (Jan - Dec)

BC 1.6330 1.6486 1.6695 1.6996 1.7990 1.8607 1.7910 0.1580

AB 1.6095 1.6247 1.6453 1.6757 1.7745 1.8365 1.7665 0.1570

SK 1.6009 1.6187 1.6393 1.6697 1.7680 1.8256 1.7582 0.1573

MB 1.5923 1.6083 1.6293 1.6593 1.7583 1.8203 1.7503 0.1580

ON 1.5770 1.5930 1.6140 1.6440 1.7430 1.8050 1.7350 0.1580

QC 1.5770 1.5930 1.6140 1.6440 1.7430 1.8050 1.7350 0.1580

NB 1.6420 1.6580 1.6790 1.7090 1.8080 1.8700 1.8000 0.1580

NS 1.6410 1.6560 1.6670 1.7070 1.8060 1.8680 1.7980 0.1570

Average 1.6091 1.6250 1.6447 1.6760 1.7750 1.8364 1.7668 0.1577

Production Statistics continued
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2011 Provincial Farm Gate Sales
Mainstream $  351,840,957.99 

Specialty (TC) $  15,567,273.56 

Specialty (org) $  4,858,971.26 

Total $  372,267,202.81 

Pricing for Specialty Chicken (kilograms live weight) 

TC

Period Category 1
up to 82 days of age

Category 2
83 to 110 days of age

Category 3
over 110 days of age

Organic

A-109  $2.704  $2.916  $3.098  $3.430 

A-110  $2.704  $2.916  $3.098  $3.430 

A-111  $2.714  $2.927  $3.110  $4.160 

A-112  $2.714  $2.927  $3.110  $4.160 

A-113  $2.891  $3.110  $3.318  $3.960 

A-114  $2.891  $3.110  $3.318  $3.960 

A-115  $2.957  $3.178  $3.395  $4.032 

Production Statistics continued
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A-109
(Jan 29 - Mar 24/12)

A-110
(Mar 25 - May 19/12)

Province Allocation Production % Allocation Production %

BC 31,413,416 31,747,696 101.1% 32,260,109 32,357,873 100.3%

Alta. 19,499,151 19,557,848 100.3% 20,249,619 20,149,231 99.5%

Sask. 8,368,156 8,367,714 100.0% 8,597,392 8,605,754 100.1%

Man. 8,821,438 8,686,783 98.5% 9,175,003 9,247,154 100.8%

Ont. 68,507,455 67,175,109 98.1% 70,783,121 70,401,198 99.5%

Que. 57,306,666 57,569,706 100.5% 59,576,149 59,134,108 99.3%

N.B. 5,763,272 5,592,135 97.0% 6,002,537 6,026,464 100.4%

N.S. 7,107,840 7,036,019 99.0% 7,428,906 7,905,367 106.4%

P.E.I. 776,320 750,687 96.7% 776,320 786,124 101.3%

Nfld. 2,933,756 2,978,563 101.5% 2,932,642 2,986,874 101.8%

Canada 210,497,470 209,462,260 99.5% 217,781,798 217,600,147 99.9%

A-111
(May 20 - Jul 14/12)

A-112
(Jul 15 - Sep 8/12)

Province Allocation Production % Allocation Production %

BC 32,990,362 33,836,732 102.6% 32,776,549 32,700,257 99.8%

Alta. 20,046,319 19,806,516 98.8% 19,628,633 18,787,290 95.7%

Sask. 8,709,226 8,466,356 97.2% 8,512,965 8,256,363 97.0%

Man. 9,240,578 9,313,543 100.8% 9,186,082 9,278,848 101.0%

Ont. 72,088,293 69,967,926 97.1% 70,774,782 67,714,730 95.7%

Que. 60,193,623 59,300,515 98.5% 59,840,948 57,923,184 96.8%

N.B. 6,080,750 6,048,779 99.5% 6,010,034 5,878,693 97.8%

N.S. 7,920,011 7,506,980 94.8% 7,710,325 7,479,656 97.0%

P.E.I. 776,321 767,475 98.9% 776,321 788,594 101.6%

Nfld. 2,941,540 2,914,082 99.1% 2,956,581 2,796,298 94.6%

Canada 220,987,023 217,928,904 98.6% 218,173,220 211,603,913 97.0%

The following is the Chicken Farmers of Canada 2012 total provincial
quota allocation and the actual utilization levels (kgs live weight)

Production Statistics continued
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Source:   
CFC and AAFC  
(AAFC data where CFC data is incomplete)

The Allocation information above includes all  
inter-provindial quota transfers and revisions to 
market development/export commitments.

Note:   
Allocation includes both domestic and market 
development.

Production is all birds processed in each province.

A-113
(Sep 9 - Nov 3/12)

A-114
(Nov 4 - Dec 29/12)

Province Allocation Production % Allocation Production %

BC 32,642,142 33,155,136 101.6% 30,525,178 31,034,017 101.7%

Alta. 19,362,243 19,376,187 100.1% 18,384,306 18,465,054 100.4%

Sask. 8,364,774 8,389,178 100.3% 7,969,795 7,996,783 100.3%

Man. 9,182,408 9,195,962 100.1% 8,612,531 8,640,070 100.3%

Ont. 70,064,193 70,019,815 99.9% 67,208,812 67,708,614 100.7%

Que. 59,442,098 60,448,704 101.7% 57,675,174 58,642,557 101.7%

N.B. 5,940,341 6,260,924 105.4% 5,701,963 5,608,621 98.4%

N.S. 7,143,400 7,384,094 103.4% 6,936,705 6,937,249 100.0%

P.E.I. 776,321 785,038 101.1% 776,321 747,829 96.3%

Nfld. 2,842,697 3,008,413 105.8% 2,767,531 2,736,637 98.9%

Canada 215,760,617 218,023,451 101.0% 206,558,316 208,517,431 100.9%

TOTAL
(A-109 - A-114)

Province Allocation Production %

BC 192,607,756 194,831,711 101.2%

Alta. 117,170,271 116,142,126 99.1%

Sask. 50,522,308 50,082,148 99.1%

Man. 54,218,040 54,362,360 100.3%

Ont. 419,426,656 412,987,392 98.5%

Que. 354,034,658 353,018,774 99.7%

N.B. 35,498,897 35,415,616 99.8%

N.S. 44,247,187 44,249,365 100.0%

P.E.I. 4,657,924 4,625,747 99.3%

Nfld. 17,374,747 17,420,867 100.3%

Canada 1,289,758,444 1,283,136,106 99.5%

Production Statistics continued
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FILING A 

REGULATED 
MARKETING APPEAL 
WITH THE

BRITISH COLUMBIA FARM 
INDUSTRY REVIEW BOARD
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A person aggrieved or dissatisfied with an order, decision or determination of the following commodity marketing boards 
and commissions may appeal to the British Columbia Farm Industry Review Board: 

British Columbia Broiler Hatching Egg Commission 
British Columbia Chicken Marketing Board 
British Columbia Cranberry Marketing Commission
British Columbia Egg Marketing Board 
British Columbia Hog Marketing Commission 
British Columbia Milk Marketing Board 
British Columbia Turkey Marketing Board
British Columbia Vegetable Marketing Commission 

What is the British Columbia Farm Industry Review Board? 

The British Columbia Farm Industry Review Board (BCFIRB) is an administrative tribunal that has statutory responsibility 
for exercising regulatory and adjudicative functions independent of government in its general supervision of BC regulated 
marketing boards and commissions and in hearing regulated marketing appeals and farm practices complaints.

originally known as the British Columbia Marketing Board (“BCMB”), BCFIRB was created in 1934 under the nPMA to 
supervise the commodity boards. over the years, the role has been expanded and its authority redefined to address 
changes in the regulated marketing sector.

BCFIRB is composed of up to ten members appointed by Lieutenant Governor-in-Council (LGIC). There are presently six 
part-time appointees, with experience in production, marketing, law and education related to agricultural issues. 

How long do I have to appeal? 

BCFIRB must receive your written notice of appeal not more than thirty (30) days after the order, decision or determination 
of the commodity board or commission is made. BCFIRB may extend this deadline, but only in what it considers special 
circumstances.

Do I need legal counsel? 

only if you want or think you need it. It is your decision to make, and you will be responsible for paying your own lawyer. 

Where do I send the appeal? 

Either by mail, courier, fax or email as follows: 
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Mail:
Attention: Executive Director 
British Columbia Farm Industry Review Board
Po Box 9129 Stn Prov Govt 
Victoria BC V8W 9B5 

Email: firb@gov.bc.ca     Fax: 250-356-5131

Courier: 
Attention: Executive Director
British Columbia Farm Industry Review Board 
780 Blanshard Street
Victoria BC V8W 2H1



What should be included in the notice of appeal? 

The notice of appeal must be accompanied by a non-refundable $100.00 filing fee. Cheque or money orders should be made 
out to the “Minister of Finance”. 
The notice of appeal must include the following:
•	 be in writing and signed
•	 identify the decision being appealed
•	 state why the decision should be changed
•	 state the outcome requested from BCFIRB 
•	 include your name, address, telephone number, email (or the contact information of the person handling appeal for you)
•	 include an address for delivery of any notices related to the appeal

What happens when the British Columbia Farm Industry Review Board receives 
the appeal?

BCFIRB will send you a letter acknowledging the receipt of your appeal. This letter will also contain information which explains 
the appeal process in greater detail. At the same time, BCFIRB will notify the commodity board or commission concerned that 
an appeal has been filed and instruct them of their responsibilities as outlined in the Rules of Practice and Procedure. BCFIRB 
will also ensure that the commodity board or commission has received a copy of your notice of appeal.

BCFIRB will issue notice to the parties requiring them to attend a pre-hearing conference call. The purpose of the pre-hearing 
conference will be to clarify the issue on appeal and determine the position of each party as well as the remedies sought by the 
appellant.  The pre-hearing conference call will also be used to confirm hearing dates and directions for the appeal hearing.

BCFIRB encourages parties to consider ADR alternatives to facilitate settlements of the matter under appeal and will assist 
the parties in establishing an ADR process. Parties can apply to BCFIRB requesting ADR. Discussions about possible ADR 
alternatives will also be an agenda item for the pre-hearing conference.

The hearing of your appeal will normally be held not more than 60 days after BCFIRB first receives your notice of appeal; 
however, these timelines will be dependent upon the circumstances of all the parties to the appeal.

What is the most important thing for me to remember? 

BCFIRB must receive your written notice of appeal within 30 days of an order, decision or determination of the commodity board 
or commission.  Failure to meet this deadline may result in BCFIRB not hearing your appeal.

How can I get more information? 

For further information please refer to the Rules of Practice and Procedures. Section 8 of the natural Products Marketing (BC) 
Act, and the Administrative Tribunals Act further describe the appeal process and are available on BCFIRB’s website at: www.
firb.gov.bc.ca.  The standing orders of the commodity board or commission involved may also contain information.

Should you have any further questions please feel free to contact BCFIRB: 

Phone: 250 356-8945 
Fax: 250 356-5131 
Email: firb@gov.bc.ca

Updated August/ 2010
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Revenue
Levies 3,583,358

Licenses 10,500

Domestic Lease Fees 310,000

other 10,000

Total Revenue 3,913,858

Expenses
Audit, Legal, Consulting 205,000

BCCGA operating grant 440,005

Board Member Expenses 405,000

CFC levy 985,424

Rent 112,500

Salaries and benefits 807,430

Vancouver Island freight subsidy 34,000

operations 621,500

Total Expenses 3,610,859

Surplus (Deficit) before other items 302,999

Depreciation (non cash expense) -58,700

Reserve Interest 52,000

Net Surplus (Deficit) 296,299
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1983

1990

2002

2004

2008 2012

1996

37,791,890 kg
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120,464,614 kg

147,265,849 kg

157,383,944 kg  155,079,027 kg

Operating Budget 2013
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benefits
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Management's Responsibility

To the Members of British Columbia Chicken Marketing Board:

Management is responsible for the preparation and presentation of the accompanying financial statements, including responsibility for
significant accounting judgments and estimates in accordance with accounting standards for not-for-profit organizations and ensuring
that all information in the annual report is consistent with the statements. This responsibility includes selecting appropriate accounting
principles and methods, and making decisions affecting the measurement of transactions in which objective judgment is required.

In discharging its responsibilities for the integrity and fairness of the financial statements, management designs and maintains the
necessary accounting systems and related internal controls to provide reasonable assurance that transactions are authorized, assets
are safeguarded and financial records are properly maintained to provide reliable information for the preparation of financial statements.

The British Columbia Chicken Marketing Board and Finance and Audit Committee of the British Columbia Chicken Marketing Board are
composed entirely of Members who are neither management nor employees of the Board. The Board is responsible for overseeing
management in the performance of its financial reporting responsibilities, and for approving the financial information included in the
annual report. The Board fulfils these responsibilities by reviewing the financial information prepared by management and discussing
relevant matters with management and external auditors. The Committee is also responsible for recommending the appointment of the
Board's external auditors.

MNP LLP is appointed by the members to audit the financial statements and report directly to them; their report follows. The external
auditors have full and free access to, and meet periodically and separately with, both the Committee and management to discuss their
audit findings.

March 28, 2013

        
__________________________               
General Manager       

BCCMB Financial Statements continued
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Independent Auditors’ Report

To the Members of British Columbia Chicken Marketing Board:  

We have audited the accompanying financial statements of British Columbia Chicken Marketing Board, which comprise the statement of
financial position as at December 31, 2011, and the statements of operations, changes in net assets, and cash flows for the year then
ended, and a summary of significant accounting policies and other explanatory information.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of these financial statements in accordance with Canadian
generally accepted accounting principles, and for such internal control as management determines is necessary to enable the
preparation of financial statements that are free from material misstatement, whether due to fraud or error.

Auditors' Responsibility
Our responsibility is to express an opinion on these financial statements based on our audit. We conducted our audit in accordance with
Canadian generally accepted auditing standards. Those standards require that we comply with ethical requirements and plan and
perform the audit to obtain reasonable assurance about whether the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial statements. The
procedures selected depend on the auditors’ judgment, including the assessment of the risks of material misstatement of the financial
statements, whether due to fraud or error. In making those risk assessments, the auditor considers internal controls relevant to the
entity’s preparation and fair presentation of the financial statements in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the entity’s internal controls. An audit also
includes evaluating the appropriateness of accounting policies used and the reasonableness of accounting estimates made by
management, as well as evaluating the overall presentation of the financial statements. 

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the financial statements present fairly, in all material respects, the financial position of British Columbia Chicken
Marketing Board as at December 31, 2011 and the results of its operations, changes in net assets and its cash flows for the year then
ended in accordance with Canadian generally accepted accounting principles.

Abbotsford, British Columbia

March 26, 2012 Chartered Accountants

300 - 32988 South Fraser Way, Abbotsford, British Columbia, V2S 2A8, Phone: (604) 853-9471, 1 (877) 853-9471

Independent Auditors’ Report

To the Members of British Columbia Chicken Marketing Board:  

We have audited the accompanying financial statements of British Columbia Chicken Marketing Board, which comprise the statement of
financial position as at December 31, 2012, and the statements of operations, changes in net assets and cash flows for the year then
ended, and a summary of significant accounting policies and other explanatory information.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of these financial statements in accordance with accounting
standards for not-for-profit organizations, and for such internal control as management determines is necessary to enable the
preparation of financial statements that are free from material misstatement, whether due to fraud or error.

Auditors' Responsibility
Our responsibility is to express an opinion on these financial statements based on our audit. We conducted our audit in accordance with
Canadian generally accepted auditing standards. Those standards require that we comply with ethical requirements and plan and
perform the audit to obtain reasonable assurance about whether the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial statements. The
procedures selected depend on the auditors’ judgment, including the assessment of the risks of material misstatement of the financial
statements, whether due to fraud or error. In making those risk assessments, the auditor considers internal control relevant to the
entity’s preparation and fair presentation of the financial statements in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the entity’s internal control. An audit also
includes evaluating the appropriateness of accounting policies used and the reasonableness of accounting estimates made by
management, as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the financial statements present fairly, in all material respects, the financial position of British Columbia Chicken
Marketing Board as at December 31, 2012 and the results of its operations, changes in net assets and its cash flows for the year then
ended in accordance with accounting standards for not-for-profit organizations.

Comparative Information
Without modifying our opinion, we draw attention to Note 2 to the financial statements which describes that British Columbia Chicken
Marketing Board adopted accounting standards for not-for-profit organizations on January 1, 2012 with a transition date of January 1,
2011. These standards were applied retrospectively by management to the comparative information in these financial statements,
including the statement of financial position as at December 31, 2011 and January 1, 2011, and the statements of operations, changes
in net assets and cash flows for the year ended December 31, 2011 and related disclosures. We were not engaged to report on the
restated comparative information, and as such, it is unaudited. 

Abbotsford, British Columbia

March 28, 2013 Chartered Accountants

300 - 32988 South Fraser Way, Abbotsford, British Columbia, V2S 2A8, Phone: (604) 853-9471, 1 (877) 853-9471
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British Columbia Chicken Marketing Board 
 Statement of Operations 

For the year ended December 31, 2011 
 

   2011   2010  
 
Revenues      

Grower assessments  (Note 9)   3,346,209  3,321,902  
Domestic lease income  391,313 27,279 
Interest and sundry     80,874  73,224  
Over marketing levies     194,051  347,665  
CFC Animal Care Program  64,200                     - 
CFC Provincial Promotion Sponsorship  (Note 6)   21,409  41,481  
Licences     8,160  7,842  
Food safety systems funding     4,933  6,087  
Permit fees  2,502 1,885 
CFC on-farm food safety program funding     - 75,204  

    4,113,651  3,902,569 
Expenses    
Operational expenses  (Schedule 1)  3,126,642  3,487,723  

Excess revenues over expenses  987,009 414,846 

British Columbia Chicken Marketing Board
Statement of Financial Position

As at December 31, 2012

January 1

2012 2011 2011

Assets
Current

Cash 1,487,833 1,004,835 522,792
Accounts receivable 590,692 453,816 472,548
Prepaid expenses 43,222 41,186 18,534

2,121,747 1,499,837 1,013,874

Capital assets (Note 4) 60,479 97,590 137,521

Investments restricted for contingency fund (Note 5) 2,326,524 2,266,701 2,203,092

Other asset (Note 6) - 12,000 24,000

4,508,750 3,876,128 3,378,487

Liabilities
Current  

Accounts payable and accruals 282,743 145,636 176,203
Government remittances payable 53,818 45,688 44,989
Deferred contributions 3,050 - 21,409
Deferred revenue 157,251 62,803 -

496,862 254,127 242,601

Contingencies (Note 7)

Commitments (Note 8)

Net Assets
Invested in capital assets 60,479 97,590 137,521
Restricted for contingency fund 2,326,524 2,266,701 2,203,092
Unrestricted 1,624,885 1,257,710 795,273

4,011,888 3,622,001 3,135,886

4,508,750 3,876,128 3,378,487

Approved on behalf of the Board

The accompanying notes are an integral part of these  financial statements

1
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British Columbia Chicken Marketing Board 
 Statement of Operations 

For the year ended December 31, 2011 
 

   2011   2010  
 
Revenues      

Grower assessments  (Note 9)   3,346,209  3,321,902  
Domestic lease income  391,313 27,279 
Interest and sundry     80,874  73,224  
Over marketing levies     194,051  347,665  
CFC Animal Care Program  64,200                     - 
CFC Provincial Promotion Sponsorship  (Note 6)   21,409  41,481  
Licences     8,160  7,842  
Food safety systems funding     4,933  6,087  
Permit fees  2,502 1,885 
CFC on-farm food safety program funding     - 75,204  

    4,113,651  3,902,569 
Expenses    
Operational expenses  (Schedule 1)  3,126,642  3,487,723  

Excess revenues over expenses  987,009 414,846 

British Columbia Chicken Marketing Board
Statement of Operations

For the year ended December 31, 2012

2012 2011

Revenues  
Grower assessments  (Note 9) 3,376,426 3,346,209
Domestic lease income  721,413 391,313
Over marketing levies  384,485 194,051
Interest and sundry  83,128 80,874
New Entrant Growers application fee  41,200 -
Licenses  9,210 8,160
CFC Animal Care Program  7,800 64,200
BCAgri funding-veterinary prescription consulting  5,024 -
Antimicrobial Use survey funding  4,200 -
Permit fees  3,563 2,502
Small flock poultry health course funding  1,250 -
Food safety systems funding  587 4,933
CFC Provincial Promotion Sponsorship  - 21,409

4,638,286 4,113,651

Operational expenses  (Schedule 1) 3,321,241 3,126,642

Excess revenues over expenses 1,317,045 987,009

The accompanying notes are an integral part of these  financial statements
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British Columbia Chicken Marketing Board 
 Statement of Operations 

For the year ended December 31, 2011 
 

   2011   2010  
 
Revenues      

Grower assessments  (Note 9)   3,346,209  3,321,902  
Domestic lease income  391,313 27,279 
Interest and sundry     80,874  73,224  
Over marketing levies     194,051  347,665  
CFC Animal Care Program  64,200                     - 
CFC Provincial Promotion Sponsorship  (Note 6)   21,409  41,481  
Licences     8,160  7,842  
Food safety systems funding     4,933  6,087  
Permit fees  2,502 1,885 
CFC on-farm food safety program funding     - 75,204  

    4,113,651  3,902,569 
Expenses    
Operational expenses  (Schedule 1)  3,126,642  3,487,723  

Excess revenues over expenses  987,009 414,846 

British Columbia Chicken Marketing Board
Statement of Changes in Net Assets

For the year ended December 31, 2012

Invested in
capital assets

Restricted for
Contingency

fund

Unrestricted 2012 2011

Net assets, beginning of year 97,590 2,266,701 1,257,710 3,622,001 3,135,886

Excess revenues over expenses (45,373) - 1,362,418 1,317,045 987,009

Distribution of prior years' surplus  (Note 11) - - (927,158) (927,158) (500,894)

Net change in capital assets  8,262 - (8,262) - -

Income earned on restricted assets  - 59,823 (59,823) - -

Net assets, end of year 60,479 2,326,524 1,624,885 4,011,888 3,622,001

The accompanying notes are an integral part of these  financial statements
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British Columbia Chicken Marketing Board 
 Statement of Operations 

For the year ended December 31, 2011 
 

   2011   2010  
 
Revenues      

Grower assessments  (Note 9)   3,346,209  3,321,902  
Domestic lease income  391,313 27,279 
Interest and sundry     80,874  73,224  
Over marketing levies     194,051  347,665  
CFC Animal Care Program  64,200                     - 
CFC Provincial Promotion Sponsorship  (Note 6)   21,409  41,481  
Licences     8,160  7,842  
Food safety systems funding     4,933  6,087  
Permit fees  2,502 1,885 
CFC on-farm food safety program funding     - 75,204  

    4,113,651  3,902,569 
Expenses    
Operational expenses  (Schedule 1)  3,126,642  3,487,723  

Excess revenues over expenses  987,009 414,846 

British Columbia Chicken Marketing Board
Statement of Cash Flows

For the year ended December 31, 2012

2012 2011

Cash provided by (used for) the following activities  
Operating

Excess revenues over expenses 1,317,045 987,009
Amortization 55,629 58,778
Loss on disposal of capital assets 1,743 1,200
Accrued interest income adjustment 21,963 (63,608)

   1,396,380 983,379
Changes in working capital accounts  

Accounts receivable (136,876) 18,732
Prepaid expenses (2,036) (22,652)
Accounts payable and accruals 137,109 (30,567)
Government remittances payable 8,130 699
Deferred contributions 3,050 (21,409)
Deferred revenue 94,448 62,803

   1,500,205 990,985

Financing   
Distribution of prior year's operating surplus to growers   (927,158) (500,894)

Investing   
Purchase of capital assets   (8,262) (8,048)
Purchase of investment restricted for contingency fund   (81,787) -

   (90,049) (8,048)

Increase in cash resources  482,998 482,043
Cash resources, beginning of year   1,004,835 522,792

Cash resources, end of year   1,487,833 1,004,835

The accompanying notes are an integral part of these  financial statements
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British Columbia Chicken Marketing Board
Notes to the Financial Statements

For the year ended December 31, 2012

1. Organization

The British Columbia Chicken Marketing Board ("the Board") was established in 1961 by the Natural Products Marketing
(British Columbia) Act to promote, control and regulate the transportation, processing, packing, storage, and marketing of all
classes of chicken in British Columbia.  The Board is a non-profit agricultural organization and is exempt from income taxes
pursuant to subsection 149(1)(e) of the Income Tax Act.

2. Impact of adopting accounting standards for not-for-profit organizations

These are the Board’s first financial statements prepared in accordance with Canadian accounting standards for not-for-
profit organizations (ASNPO). The accounting policies in Note 3 have been applied in preparing the financial statements for
the year ended December 31, 2012, the comparative information for the year ended December 31, 2011, and the opening
ASNPO balance sheet as at January 1, 2011 (the Board’s date of transition to ASNPO).

In preparing these financial statements the Board has not elected to apply any of the transitional provisions permitted by
CICA 1501 First-time adoption by not-for-profit organizations at the date of transition to ASNPO.

The transition to ASNPO has not affected the statement of financial position, statement of operations or statement of cash
flows previously reported under Canadian generally accepted accounting principles (GAAP).

3. Significant accounting policies

The financial statements have been prepared in accordance with Canadian accounting standards for not-for-profit
organizations using the following significant accounting policies:

Cash and term deposits  

Cash includes cash on hand and balances with banks. Term deposits subject to restrictions that prevent its use for current
purposes are included in investments restricted for contingency fund.

Capital assets  

Purchased capital assets are recorded at cost. 

Amortization is provided using the following methods at rates intended to amortize the cost of assets over their estimated
useful lives. 

Method Rate
Computer hardware declining balance 30 %
Computer software declining balance 100 %
Furniture and office equipment declining balance 10 %
Website declining balance 20 %

In the year of purchase, assets are amortized at one half of the regular rate. 

Leasehold improvements are amortized over the remaining life of the lease agreement at the time the leasehold
improvement is purchased. Therefore, the assets will be amortized over a period of 1 to 5 years.

Other asset  

Other asset represents an indefinite software license purchase which is recorded at cost, net of accumulated amortization.
Amortization is calculated using the straight-line method over a 5 year period.

5
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British Columbia Chicken Marketing Board
Notes to the Financial Statements

For the year ended December 31, 2012

3. Significant accounting policies  (Continued from previous page)

Long-lived assets   

Long-lived assets consist of capital assets and other asset. Long-lived assets held for use are measured and amortized as
described in the applicable accounting policies.

The Board performs impairment testing on long-lived assets held for use whenever events or changes in circumstances
indicate that the carrying value of an asset, or group of assets, may not be recoverable. Impairment losses are recognized
when undiscounted future cash flows from its use and disposal are less than the asset’s carrying amount.  Impairment is
measured as the amount by which the asset’s carrying value exceeds its fair value.  Any impairment is included in the
statement of operations for the year.

Prices for similar items are used to measure fair value of long-lived assets.

Fund accounting  

In order to ensure observance of limitations and restrictions placed on the use of resources available to the Board, the
accounts are maintained on a fund accounting basis.  Accordingly, resources are classified for accounting and reporting
purposes into funds.  These funds are held in accordance with the objectives specified by the contributors or in accordance
with the directives issued by the Board of Directors.

Unrestricted Fund
The Unrestricted Fund reports the Board’s revenues and expenses related to general and ancillary operations of the Board. 

Capital Asset Fund
The Capital Assets Fund reports the Board’s capital assets and presents the flow of funds related to their acquisition and
disposal, unexpended capital resources and debt commitments. 

Restricted Contingency Fund
The Restricted Contingency Fund is pursuant to Part 15 "Distribution of Board Operating Surplus" of the General Orders, to
which the Board has established a fund represented by cash or cash equivalents in the minimum amount of $2,000,000 and
not to exceed one year of budgeted Board expenses, to be used to fund expenditures for unforeseen circumstances. Any
amount deemed to be in excess to the set level of the contingency will be distributed to growers in proportion to the amount
of the levy paid by a grower. The Board has reserved the right to change the amount required in the Restricted Contingency
Fund and/or the levy rate at any time. In order to qualify for a distribution a grower must be in good standing and be a
current grower with the Board at the time that a distribution is declared. Investment income generated will be re-invested
into the Restricted Contingency Fund.

Revenue recognition  

Grower assessments are recognized as revenue when chickens are shipped to the processors. Over marketing levies in
respect to quota usage during a production period are calculated and invoiced to the grower approximately three weeks
after the end of the production period. Over marketing levies are recognized on the date of each individual grower’s
shipment. 

Domestic lease charges in respect to quota usage during a production period are calculated and invoiced to the grower
approximately two months prior to the start of the production period. Domestic lease payments are recognized on the date
of each individual grower's shipment. 

Measurement uncertainty   

The preparation of financial statements in conformity with Canadian accounting standards for not-for-profit organizations
requires management to make estimates and assumptions that affect the reported amounts of assets and liabilities and
disclosure of contingent assets and liabilities at the date of the financial statements, and the reported amounts of revenues
and expenses during the reporting period. 

Accounts receivable are stated after evaluation as to their collectability and an appropriate allowance for doubtful accounts
is provided where considered necessary. Amortization is based on the estimated useful lives of capital assets.

These estimates and assumptions are reviewed periodically and, as adjustments become necessary they are reported in
excess of revenues and expenses in the periods in which they become known. 

6
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British Columbia Chicken Marketing Board
Notes to the Financial Statements

For the year ended December 31, 2012

3. Significant accounting policies  (Continued from previous page)

Financial instruments  

The Board as part of its operations carries a number of financial instruments.  The Board has classified the following
financial assets as held for trading: unrestricted cash, cash equivalents and investment restricted for contingency fund.
These instruments are initially recognized at their fair value.   Transactions to purchase or sell these items are recorded on
the trade date and transaction costs are immediately recognized in net income.

Held for trading financial instruments are subsequently measured at their fair value, without any deduction for transaction
costs incurred on sale or other disposal.  Gains and losses arising from changes in fair value are recognized immediately in
income.  

Accounts receivable are classified as loans and receivables, while accounts payable and accrued liabilities are classified as
other financial liabilities.  These accounts are initially recognized at fair value and subsequently measured at amortized cost
using the effective interest method.

Fees incurred on an exchange of financial liabilities or a modification of the terms of financial liabilities that is accounted for
as an extinguishment are included as part of the gain or loss on extinguishment, while any related other costs incurred are
recognized in current year earnings.  All fees and costs incurred on the exchange or modification of a financial liability not
accounted for as an extinguishment are recognized in current year earnings.

4. Capital assets

2012 2011
Accumulated Net book Net book

Cost amortization value value

Computer hardware 198,982 173,255 25,727 31,120
Computer software 148,207 148,207 - -
Furniture and office equipment 333,617 306,611 27,006 28,120
Website 18,910 11,164 7,746 9,682
Leasehold improvements 209,417 209,417 - 28,668

909,133 848,654 60,479 97,590

5. Investments restricted for contingency fund

Investment restricted for contingency fund consists of five term deposits which bear interest at 1.90% maturing in June
2013.  In the prior year the investment restricted for contingency fund consisted of five escalator term deposits which earned
interest at 3.686%, and matured in June 2012. 

6. Other asset

A computer software license was purchased in 2008 for $60,000 and is being amortized using the straight-line method over
5 years.  

7
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British Columbia Chicken Marketing Board
Notes to the Financial Statements

For the year ended December 31, 2012

7. Unused credit facility

On April 6, 2004 the Board entered into a credit facility agreement with the Royal Bank of Canada which provides for the
following funding:

(a)  $350,000 revolving facility for general operating requirements by way of Royal Bank loans.  This facility bears interest at
bank prime lending rates plus 0.3% and is payable monthly.  The borrowings under this facility are due on demand.

(b)  $268,275 of letters of credit and guarantee to the CFC for liquidated damages pertaining to potential levies on excess
production allocated to the province.  The borrowings under this facility are due on demand.

The agreement is secured by a general security agreement covering all assets of the Board, certified copies of Board
Members' resolutions authorizing the Board to borrow up to a maximum of $644,000 and an enforceable letter of
undertaking from the Board confirming that the number of birds placed on the farms will equal what the processors have
agreed to purchase.

The agreement contains certain covenants in respect to levies imposed on growers, regulation of the placement of birds
with processors and provision of weekly production reports.

The agreement was renewed on December 9, 2009.

8. Commitments

(a)  The Board leases office space with monthly rent of $4,631 (2011 -  $4,631), until June 30, 2015, and $4,724 until June
30, 2017, including triple net expenses. 

(b)  The Board has entered into three vehicle leases with the total scheduled payments (including HST) as follows: 

2013 12,348
2014 11,897

9. Grower assessments

The levy on all growers is 1.60 cents (2011 - 1.60) per kilogram, live weight on all chicken grown in British Columbia which
is inclusive of the CFC service fee.  Of the levy assessed, 0.44 cents (2011 - 0.44) is remitted to the CFC for services
provided.

10. Related party transactions

The following related party transactions have occurred during the year:

The operating grant totaling $373,305 (2011 - $394,055) and rent expense of $57,000 (2011 - $57,000) were paid to The
British Columbia Chicken Growers Association (BCCGA), incorporated under the Society Act of British Columbia. As at the
year ended December 31, 2012 the BCCGA had a surplus of revenue over expenditures of $50,000 (2011 - $25,000) which
was returned to the Board reducing the operating grant from $423,305 to $373,305 (included in accounts receivable). 

The BCCGA's mandate is to unite commercial chicken growers for the betterment of the industry and act as a liaison
between the chicken growers, marketing boards, industry and government. It is primarily funded by a grant from the Board
which approves the Association's annual operating budget. 

These transactions were in the normal course of operations and were measured at the exchange amount, which is the
amount of consideration established and agreed to by the related parties. 

8
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British Columbia Chicken Marketing Board
Notes to the Financial Statements

For the year ended December 31, 2012

11. Distribution of prior years' surplus

The Board distributes to growers based upon the total surplus calculated as select current assets less select current
liabilities at year-end less one month's budgeted operating expenses. The following outlines the funds that were distributed
to growers in good standing and were based on the total kilograms of chicken shipped by the growers in the year the
surplus occurred:

2012 $   927,158

2011 $   500,894

2010 $              0

2009 $   883,868

2008 $1,034,728

12. Trust assets and liabilities

As at December 31, 2012 the Board held funds in trust with respect to the New Entrants Program for Growers.  Trust assets
held totalled $20,000 (2012 - $20,000). The assets and offsetting liabilities are not reflected on the Board's Statement of
Financial Position, as they offset to nil.

13. Financial instruments

The Board, as part of its operations, carries a number of financial instruments. It is management's opinion that the Board is
not exposed to significant interest, currency, credit, liquidity or other price risks arising from these financial instruments
except as otherwise disclosed.

Credit concentration

As at December 31, 2012, five processors (2011 - five) accounted for 52%  (2011 - 60%) of the accounts receivable. The
Board believes that there is no unusual exposure associated with the collection of these receivables. The Board performs
regular credit assessments of its customers and provides allowances for potentially uncollectible accounts receivable.

9
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British Columbia Chicken Marketing Board
Schedule 1 - Schedule of Expenses

For the year ended December 31, 2012

2012 2011

Operational Expenses  
50th Anniversary  63,937 -
Advertising and promotion  24,507 33,543
Amortization  55,630 58,778
BC Chicken Growers Association  (Note 10.) 373,305 394,055
Bank charges and interest  7,065 7,206
Board members' remuneration, travel and meals  402,515 415,457
Chicken Farmers of Canada (CFC) Animal Care  - 9,219
CFC provincial promotion program  - 21,409
Chicken Farmers of Canada levy  (Note 9.) 928,238 920,568
Computer installation and consulting  25,197 22,861
Consulting fees  74,295 34,052
Dues, memberships and subscriptions  14,341 14,263
Food safety systems program  587 4,933
Insurance  5,295 5,561
Island freight subsidy  66,377 77,863
Loss on disposal of capital assets  1,743 1,200
National Overproduction Penalty  72,151 -
New Entrant Program  4,056 -
Office supplies and stationary  61,994 62,088
PPAC  1,883 3,720
Postage  14,803 14,158
Professional fees  98,879 53,683
Rent  (Note 8.), (Note 10.) 110,563 110,856
Repairs and maintenance  12,608 10,503
SMAC  11,590 10,712
Salaries and benefits  775,885 745,096
Small flock poultry health course  1,250 -
Staff travel  91,826 79,430
Telephone  15,697 15,428
Veterinary prescription consultation  5,024 -

3,321,241 3,126,642

10
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MANAGEMENT RESPONSIBILITY STATEMENT

The management of BC Chicken Growers' Association is responsible for preparing the financial
statements, the notes to the financial statements and other financial information contained in this annual
report.

Management prepares the financial statements in accordance with Canadian generally accepted
accounting principles. The financial statements are considered by management to present fairly the
management's financial position and results of operations.

The Association, in fulfilling its responsibilities, has developed and maintains a system of internal
accounting controls designed to provide reasonable assurance that management assets are safeguarded
from loss or unauthorized use, and that the records are reliable for preparing the financial statements.

The financial statements have been reported on by Cazander Ronda & Associates, Certified General
Accountants, the shareholders' auditors. Their report outlines the scope of their examination and their
opinion on the financial statements.

Ravi Bathe, President
January 29, 2013
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INDEPENDENT AUDITOR'S REPORT

To the Members of 
BC Chicken Growers' Association

Abbotsford, BC
January 29, 2013 CERTIFIED GENERAL ACCOUNTANTS

We have audited the accompanying financial statements of BC Chicken Growers' Association, which comprise the 
statement of financial position as at December 31, 2012, and the statements of operations, changes in net assets and cash 
flow for the year then ended, and a summary of significant accounting policies and other explanatory information.

Management's Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of these financial statements in accordance with 
Canadian accounting standards for not-for-profit organizations, and for such internal control as management determines 
is necessary to enable the preparation of financial statements that are free from material misstatement, whether due to 
fraud or error.

Auditor's Responsibility
Our responsibility is to express an opinion on these financial statements based on our audit. We conducted our audit in 
accordance with Canadian generally accepted auditing standards. Those standards require that we comply with ethical 
requirements and plan and perform the audit to obtain reasonable assurance about whether the financial statements are 
free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial 
statements. The procedures selected depend on the auditor's judgment, including the assessment of the risks of material 
misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, the auditor 
considers internal control relevant to the Association's preparation and fair presentation of the financial statements in 
order to design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the Association's internal control. An audit also includes evaluating the appropriateness of 
accounting policies used and the reasonableness of accounting estimates made by management, as well as evaluating the 
overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the financial statements present fairly, in all material respects, the financial position of BC Chicken 
Growers' Association as at December 31, 2012, and the results of its operations and its cash flows for the year then ended 
in accordance with Canadian accounting standards for not-for-profit organizations.

Comparative Information
Without modifying our opinion, we draw attention to note 3 to the financial statements which describes that BC Chicken 
Growers' Association adopted Canadian accounting standards for not-for-profit organizations on January 1, 2012 with a 
transition date of January 1, 2011. These standards were applied retrospectively by management to the comparative 
information in these financial statements, including the balance sheets as at December 31, 2011 and January 1, 2011, and 
the statements of operations, changes in net assets and cash flow for the year ended December 31, 2011 and related 
disclosures. We were not engaged to report on the restated comparative information, and as such, it is unaudited.
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Statement 1
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF FINANCIAL POSITION
December 31

December 31, December 31, January 1,
2012 2011 2011

ASSETS

Current
Cash $ 218,170 $ 165,946 $ 187,851
Accounts receivable - 4,558 -
Prepaid expenses 1,649 2,235 2,745
HST receivable 50 - -

219,869 172,739 190,596

Capital assets (Note 5) 295,831 276,688 283,835

$ 515,700 $ 449,427 $ 474,431

LIABILITIES AND FUND BALANCES

Current
Accounts payable and accrued liabilities $ 54,998 $ 29,997 $ 76,916
Prepaid grant (Note 6) 34,500 - -
HST payable - 110 1,355

89,498 30,107 78,271

Fund balances 426,202 419,320 396,160

$ 515,700 $ 449,427 $ 474,431

APPROVED:

  Director

  Director

The accompanying notes form an integral part of these statements

Statement 4
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CASH FLOW
Year ended December 31

2011 2010

Operating
Excess of revenues over expenditures for the year $ 23,160 $ 26,111
Item not affecting cash

Amortization 8,867 9,146

32,027 35,257
Changes in working capital accounts

Accounts receivable (4,558) 3,257
Prepaid expenses 510 (885)
Accounts payable and accrued liabilities (46,917) 40,386
HST payable (1,245) 702

(20,183) 78,717

Investing 
Purchase of capital assets (1,722) (2,123)

Increase (decrease) in cash (21,905) 76,594

Cash resources, beginning of year 187,851 111,257

Cash resources, end of year $ 165,946 $ 187,851

The accompanying notes form an integral part of these statements
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Statement 4
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CASH FLOW
Year ended December 31

2011 2010

Operating
Excess of revenues over expenditures for the year $ 23,160 $ 26,111
Item not affecting cash

Amortization 8,867 9,146

32,027 35,257
Changes in working capital accounts

Accounts receivable (4,558) 3,257
Prepaid expenses 510 (885)
Accounts payable and accrued liabilities (46,917) 40,386
HST payable (1,245) 702

(20,183) 78,717

Investing 
Purchase of capital assets (1,722) (2,123)

Increase (decrease) in cash (21,905) 76,594

Cash resources, beginning of year 187,851 111,257

Cash resources, end of year $ 165,946 $ 187,851

The accompanying notes form an integral part of these statements

Statement 2
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF OPERATIONS
Year ended December 31

2012 2011

Revenues
British Columbia Chicken Marketing Board (Note 7) $ 423,305 $ 419,055
Miscellaneous income 1,273 1,463

424,578 420,518

Expenditures
Advertising and promotion 1,495 3,987
Amortization 579 460
Annual picnic, dances and dinners 22,636 14,633
BC Poultry Association (Note 8) 71,463 38,006
BC Sustainable Poultry Farming Group (Note 9) - 14,795
Bank charges 138 169
Conferences and seminars 2,842 2,891
Directors remuneration 141,715 146,107
Donations 4,834 5,657
Meetings and refreshments 3,936 5,648
Memberships, dues and subscriptions 70 3,710
Office 2,568 2,444
Professional fees (Note 10) 18,694 23,457
Secretaries honoraria 58,820 58,725
Telephone and utilities 1,735 1,542
Travel 43,485 57,964

375,010 380,195

Excess of revenues over expenditures from operations 49,568 40,323

Other income (loss)
Rental income, Schedule 1 30,793 30,079
Poultry in Motion Educational Mini Barns, Schedule 2 (23,479) (22,242)
British Columbia Chicken Marketing Board (Note 12) (50,000) (25,000)

(42,686) (17,163)

Excess of revenues over expenditures for year $ 6,882 $ 23,160

The accompanying notes form an integral part of these statements
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Statement 4
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CASH FLOW
Year ended December 31

2011 2010

Operating
Excess of revenues over expenditures for the year $ 23,160 $ 26,111
Item not affecting cash

Amortization 8,867 9,146

32,027 35,257
Changes in working capital accounts

Accounts receivable (4,558) 3,257
Prepaid expenses 510 (885)
Accounts payable and accrued liabilities (46,917) 40,386
HST payable (1,245) 702

(20,183) 78,717

Investing 
Purchase of capital assets (1,722) (2,123)

Increase (decrease) in cash (21,905) 76,594

Cash resources, beginning of year 187,851 111,257

Cash resources, end of year $ 165,946 $ 187,851

The accompanying notes form an integral part of these statements

Statement 3
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CHANGES IN NET ASSETS
Year ended December 31

Invested in
Capital Assets unrestricted

Total
2012

Total
2011

Balance, beginning of year $ 276,688 $ 142,632 $ 419,320 $ 396,160

Excess (deficiency) of revenues over
expenditures 19,143 (12,261) 6,882 23,160

Balance, end of year $ 295,831 $ 130,371 $ 426,202 $ 419,320

The accompanying notes form an integral part of these statements
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Statement 4
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CASH FLOW
Year ended December 31

2011 2010

Operating
Excess of revenues over expenditures for the year $ 23,160 $ 26,111
Item not affecting cash

Amortization 8,867 9,146

32,027 35,257
Changes in working capital accounts

Accounts receivable (4,558) 3,257
Prepaid expenses 510 (885)
Accounts payable and accrued liabilities (46,917) 40,386
HST payable (1,245) 702

(20,183) 78,717

Investing 
Purchase of capital assets (1,722) (2,123)

Increase (decrease) in cash (21,905) 76,594

Cash resources, beginning of year 187,851 111,257

Cash resources, end of year $ 165,946 $ 187,851

The accompanying notes form an integral part of these statements

Statement 4
BC CHICKEN GROWERS' ASSOCIATION
STATEMENT OF CASH FLOW
Year ended December 31

2012 2011

Operating
Excess of revenues over expenditures for the year $ 6,882 $ 23,160
Item not affecting cash

Amortization 8,961 8,867

15,843 32,027
Changes in working capital accounts

Accounts receivable 4,558 (4,558)
Prepaid expenses 586 510
HST receivable (50) -
Accounts payable and accrued liabilities 25,000 (46,917)
Prepaid grant 34,500 -
HST payable (110) (1,245)

80,327 (20,183)

Investing 
Purchase of capital assets (28,103) (1,722)

Increase (decrease) in cash 52,224 (21,905)

Cash resources, beginning of year 165,946 187,851

Cash resources, end of year $ 218,170 $ 165,946

The accompanying notes form an integral part of these statements
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BC CHICKEN GROWERS' ASSOCIATION
NOTES TO FINANCIAL STATEMENTS
December 31, 2012

1. Incorporation and nature of business

BC Chicken Growers' Association was incorporated under the Society Act of British Columbia
to unite the commercial chicken growers in working for the betterment of the chicken industry
and to act as a liaison between chicken growers and marketing boards, industry and government.

2. Accounting policies

These financial statements are prepared in accordance with Canadian accounting standards for
not-for-profit organizations. The significant policies are detailed as follows:

Financial statement presentation

These financial statements are restricted in scope and contain a representation only of the
financial activities pertaining to the British Columbia Chicken Growers' Association.

Capital assets

Capital assets are recorded at cost.  The Association provides for amortization using the
declining balance method at rates designed to amortize the cost of the capital assets over their
estimated useful lives.  The annual amortization rates are as follows:

Buildings 4%
Educational Mini Barns 10%
Furniture and fixtures 20%
Computer equipment 30%

Income taxes

The Association is registered as a non-profit agricultural organization under the Society Act of
British Columbia, and as such is exempt from income taxes pursuant to Subsection 149(1)(e) of
the Income Tax Act.

Measurement uncertainty

The preparation of financial statements in conformity with Canadian accounting standards for
not-for-profit organizations requires management to make estimates and assumptions that affect
the reported amounts of assets and liabilities and disclosures of contingent liabilities at the date
of the financial statements and the reported amounts of revenue and expenses during the reported
period.  Actual results could differ from those estimates.
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BC CHICKEN GROWERS' ASSOCIATION
NOTES TO FINANCIAL STATEMENTS
December 31, 2012

3. Impact of the change in the basis of accounting

 The Association has elected to apply the standards in Part III of the CICA Accounting Handbook
for not-for-profit organizations in accordance with Canadian accounting standards for non-profit
organizations.

These financial statements are the first financial statements for which the entity has applied
Canadian accounting standards for not-for-profit organizations hereafter referred to as "ASNPO".

The financial statements for the year ended December 31, 2012 were prepared in accordance
with the accounting principles and provisions set out in FIRST-TIME ADOPTION BY NOT-
FOR-PROFIT ORGANIZATIONS, Section 1501, for first-time adopters of this basis of
accounting.

The impact of adopting these standards has not resulted in any material changes to the opening
financial statements for the current or previous year end.
Effective January 1, 2012, the Association adopted the requirements of the CICA Handbook’s
Canadian Accounting Standards for Not-for-profit organizations ASNPO.  This framework is in
accordance with Canadian GAAP.

These are the first financial statements prepared in accordance with this new framework which
has been applied retrospectively.  The accounting policies set out above have been applied in
preparing the financial statements for the year ended December 31, 2012, the comparative
information for the year ended December 31, 2011 and in the preparation of an opening balance
sheet as at January 1, 2011, which is the Association’s date of transition.

The Association previously issued financial statements for the year ended December 31, 2011
using generally accepted accounting principles prescribed by the CICA Handbook – Accounting
XFI.

The adoption of ASNPO has had no impact on the previously reported assets, liabilities and
equity of the Association, and accordingly, no adjustments have been recorded in the
comparative balance sheet, statement of income and statement of cash flow.  Certain aspects of
the Association’s presentation and disclosures included in these financial statements reflect the
new presentation and disclosure requirements of ASNPO.
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BC CHICKEN GROWERS' ASSOCIATION
NOTES TO FINANCIAL STATEMENTS
December 31, 2012

4. Financial instruments

Transactions in financial instruments may result in an entity assuming or transferring to another
party one or more of the financial risks described below. The required disclosures provide
information that assists users of financial statements in assessing the extent of risk related to
financial instruments.

The financial instruments of the Association and the nature of the risks to which it may be
subject are as follows:
(a) Fair value

The fair value of current financial assets and current financial liabilities approximates their
carrying value due to their short-term maturity dates.  The fair value of long-term financial
liabilities approximates their carrying value based on the presumption that the Association is
a going concern and thus expects to fully repay the outstanding amounts.

5. Capital assets

December 31, December 31, January 1,
2012 2011 2011

Cost
Accumulated
amortization Net Net Net

Land $ 100,277 $ - $ 100,277 $ 100,277 $ 100,277
Buildings 243,417 92,822 150,595 156,869 163,406
Educational

Mini Barns 53,578 10,250 43,328 17,332 18,622
Furniture and

fixtures 6,386 5,715 671 839 1,049
Computer

equipment 4,783 3,823 960 1,371 481

$ 408,441 $ 112,610 $ 295,831 $ 276,688 $ 283,835

6. Prepaid grant

On September 5, 2012 the Association received a grant from the "Abbotsford Community
Foundation - Agricultural Enhancements Grants Program" for the purpose of producing a
secondary school age educational video.  As at the year end the Association had not incurred any
of the costs associated with the production of this video, therefore the grant has been recorded as
a prepaid grant to ensure the income is recognized in the period for which the expenses are
recognized for the project.
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BC CHICKEN GROWERS' ASSOCIATION
NOTES TO FINANCIAL STATEMENTS
December 31, 2012

7. Related party transactions

During the year, the Association received operating revenue of $423,305 (2011 - $419,055) and
rental revenue of $57,000 (2011 - $57,000) from the British Columbia Chicken Marketing Board.
These transactions were in the normal course of operations and were measured at the exchange
amount, which was the amount of consideration established and agreed upon by the related
parties.

8. BC Poultry Association

During the year, the Association paid fees to the BC Poultry Association, which represents the
feather groups in BC. The BC Poultry Association is keenly interested in the continued
development of the bio-security initiatives within the BC Poultry Industry. It will strengthen the
long term viability of the entire industry to further develop on farm strategies that will minimize
disease infections and encourage improved flock husbandry practices.

9. BC Sustainable Poultry Farming Group

The Association contributed $0 (2011 - $14,795) to the Sustainable Poultry Farming Group,
which is jointly funded by the Association, the Province of British Columbia, the British
Columbia Turkey Growers Association, the British Columbia Broiler Hatching Egg Producers'
Association and the Fraser Valley Egg Producers Association. The Sustainable Poultry Farming
Group researches and carries out studies on environmental issues. For 2012, the Association's
contributions were combined with the fees paid to the BC Poultry Association (Note 6).

10. Professional fees

Details of the professional fees are as follows:

2012 2011

Audit $ 4,995 $ 4,995
Legal 13,449 1,462
Consulting 250 17,000

$ 18,694 $ 23,457
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BC CHICKEN GROWERS' ASSOCIATION
NOTES TO FINANCIAL STATEMENTS
December 31, 2012

11. Poultry in Motion Educational Mini Barns Cost Sharing

The British Columbia Broiler Hatching Egg Producers' Association owns 20% of the Poultry in
Motion Educational Mini Barn and shares in 20% of the net operating costs of the trailer for each
calendar year. An invoice was issued on December 8, 2012 to the BC Broiler Hatching Egg
Producers Association for $4,111. This amount represents cost sharing of $7,726 less $3,615 for
per diem work and expenses that the Association paid directly to its directors. The new Interior
Educational Trailer is owned 100% by the Association and there is no cost sharing involved in its
operating costs.

12. British Columbia Chicken Marketing Board

At the British Columbia Chicken Growers' Association Directors' meeting of February 4, 2013,
the directors passed a motion to return $50,000 of the 2012 operating surplus to the British
Columbia Chicken Marketing Board.

13. Economic dependence

The Association receives substantially all of its funding from the British Columbia Chicken
Marketing Board.
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BC CHICKEN GROWERS' ASSOCIATION
SCHEDULES TO FINANCIAL STATEMENTS
Year ended December 31

Schedule of rental income Schedule 1

2012 2011

Rental revenue $ 57,000 $ 57,000

Expenses
Amortization 6,275 6,536
Strata fees 10,204 10,205
Property taxes 9,728 10,180

26,207 26,921

Rental income $ 30,793 $ 30,079

Schedule of poultry in motion educational mini barns Schedule 2

2012 2011

Revenue
Operating revenue $ 20,120 $ 17,455
Cost sharing (Note 11) 4,111 5,636
Grants - Greater Vancouver Regional District 6,000 -

30,231 23,091

Expenditures
Amortization 2,107 1,871
Attendants' remuneration 30,350 31,057
Insurance 1,470 1,174
Operating 19,783 11,231

53,710 45,333

Poultry in Motion Educational Mini Barns losses $ (23,479) $ (22,242)
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